
1

The Competition and Markets Authority (CMA) has issued 
proposals for new digital markets regulation in the UK. These 
proposals are being made by the CMA in its report on its 
market study on digital advertising and online platforms and 
come on the heels of the Furman report and similar proposals 
in other countries around the world. For example, the 
European Commission is also consulting in parallel on a new 
package for the regulation of digital markets in the EU. 

While the proposals are aimed at curbing large digital 
platforms, their implications could go wider and could provide 
a blueprint also for future regulation of companies in other 
sectors with exclusive use of large sets of valuable data, such 
as in the life sciences or automotive sectors. 

The proposed regulation will likely require an interdisciplinary 
approach to compliance, including not only competition law 
but also privacy and electronic communications regulation. 
Therefore, the CMA also announced the creation of a new 
Digital Regulation Cooperation Forum (DRCF) to coordinate 
its action with the ICO and Ofcom. 

The DRCF has in turn formally launched a Digital Markets 
Taskforce to advise government on how this proposed new 
regulatory regime for digital markets should be designed. To 
inform its work, the CMA is publishing a call for information, 
and writing to a number of digital platforms, seeking 
views and information. The Taskforce will deliver advice to 
government by the end of 2020.

New Digital Markets Regulation Proposal 
• New Digital Markets Unit

• Code of conduct promoting transparency, data mobility 
and interoperability and prohibiting “self-preferencing”, 
subject to fines for non-compliance.

• Open access to large click and search platforms. This 
would be designed in a way that does not involve the 
transfer of personal data to avoid privacy concerns.

• Interoperability for large social media platforms. 
Platforms would need to secure consumer consent for 
the use of any of their data.

• Restrict large search engine platforms’ ability to secure 
its place as the default search engine on mobile 
devices and browsers in order to introduce more choice 
for users.

• Order large social media platforms to give consumers a 
choice over whether to receive personalised advertising.

• “Fairness-by-design” duty on the platforms to ensure 
that they are making it as easy as possible for users to 
make meaningful choices.

• Separation of platforms where necessary to ensure 
competition.
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